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1.7 Billion aged 15-30 = 25%



US$136 Billion per annum



The young travellers of today are 
the repeat visitors of tomorrow 













• Unique and high quality experiences
• New and enriching experiences
• Tools and opportunities • Tools and opportunities 
• Watch out for China



Unemployment in Source Countries

• 9.1% US = (15%)
• 9.6% France
• 7.8% UK• 7.8% UK
• 21.3% Spain
• 6.8% NZ
• 4.9% Australia









Top WHV source countries:

UK 
South Korea 
Germany 
France 
Ireland 





• A resources boom and labour shortages mean there’s a 
glut of work available Down Under\

• Research by the Backpacker Operators Association of 
New South Wales (BOA NSW) reveals 25,063 jobs 
suited to 18 to 30-year-old travellers to Australia on 
working holiday visas are currently being advertised in 
Sydney alone (sources seek.com.au, 
sydney.gumtree.com.au, taw.com.au and 
internationalcasuals.com). internationalcasuals.com). 

• Typical jobs include bar staff earning $20 per hour plus 
tips ($50 to $200 p/w), office workers on $25 per hour, 
live-in au pairs on $500 p/w, skilled labourers on $30 an 
hour, farm workers earning up to $750 pw including food 
and board , accountants on $30 an hour, fruit pickers 
earning between $400 and $1000 p/w, telemarketers 
and sales staff on $1,000 per week including 
commission and nurses earning up to $50 per hour. 





In March 2011 UK arrivals were -35%



9 September - 23 October



2009 – 45% of Youth  
accommodation was 
booked online

Source: World Youth Student Education Monitor 2010



































































And it will change



Technology has made information more 
accessible. Smartphones and technologies like 
paperless tickets, mobile maps and more hold the 
promise of making travel itself “easier”…

Today’s 50+ consumer is adopting technology faster then 
expected. Therefore introducing new technologies and 
focusing on new technical innovations for the future is 
critical.

Social and viral marketing are poised for continued 
growth. As younger earlier adopters age and travel more, 
their role as viral brand ambassadors will be increasingly 
critical to your brand messaging 



1. The New Normal

2. Youth represent 25% of the current world 
population – leverage this with TF

3. Tap into the WHV that are in Australia and NZ

4. Your current customers will have an impact on 
your future customers

5. Leverage unique experiences to an always 
connected generation – deliver a sense of 
discovery

6. And............. 




